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News Release

Cenveo, Inc. Announces Change in Composition of
Board of Directors

ENGLEWOOD, CO — October 21, 2005 — Cenveo, Inc. (NYSE: CVO) announced today
the retirement of Jerome W. Pickholz from its board of directors and, in order to increase
the percentage of its directors that are “independent,” the resignation of Michael “Max”
W. Harris. Mr. Harris will remain at Cenveo as its Vice Chairman, President

Commercial Print.

Robert G. Burton, Cenveo’s Chairman and Chief Executive Officer, stated:

“We want to thank Jerry for his years of service on the Company’s board of directors. We
wish him all the best in the future. Mr. Harris has stepped down from the board in order
to ensure that five of our remaining seven directors are ‘independent’ under the NYSE’s
listing criteria. He will, however, continue as President of the commercial division and
will be a key player as we continue our cost containment initiatives and begin the process
of transforming Cenveo into the industry leader.”
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Cenveo, Inc. (NYSE: CVO), www.cenveo.com, is one of North America's leading providers of print and
visual communications with one-stop services from design through fulfillment. The company’s broad
portfolio of services and products include, commercial printing, envelopes, labels and business documents

through a network of over 80 production, fulfillment and distribution facilities throughout North America.



Statements made in this release, other than those concerning historical financial information, may be
considered forward-looking statements, which are subject to risks and uncertainties, including without
limitation: (1) general economic, business and labor conditions, (2) the ability to implement the Company's
strategic initiatives, (3) the ability to regain profitability after substantial losses in 2004 and the first six
months of 2005, (4) the majority of Company's sales are not subject to long-term contracts, (5) the impact
of changes in the board of directors, the company's CEO and other management and strategic direction that
may be made, (6) the ability to effectively execute cost reduction programs and management
reorganizations, (7) the industry is extremely competitive due to over capacity, (8) the impact of the
Internet and other electronic media on the demand for envelopes and printed material, (9) postage rates and
other changes in the direct mail industry, (10) environmental laws may affect the Company's business, (11)
the ability to retain key management personnel, (12) compliance with recently enacted and proposed
changes in laws and regulations affecting public companies could be burdensome and expensive, (13) the
ability to successfully identify, manage and integrate possible future acquisitions, (14) dependence on
suppliers and the costs of paper and other raw materials and the ability to pass paper price increases onto
customers, (15) the ability to meet customer demand for additional value-added products and services, (16)
changes in interest rates and currency exchange rates of the Canadian dollar, (17) the ability to manage
operating expenses, (18) the risk that a decline in business volume or profitability could result in a further
impairment of goodwill, and (19) the ability to timely or adequately respond to technological changes in the
Company's industry.

These risks and uncertainties are also set forth under Management's Discussion and Analysis of Results of
Operations and Financial Condition in the Cenveo, Inc. Annual Report for the fiscal year ended December
31, 2004, and in the Company's other SEC filings. A copy of the annual report is available on the
Company's website at http://www.cenveo.com.

Inquiries from analysts and investors should be directed to Robert G. Burton, Jr. at (203) 302-2707.



